
Flexible Payment Method For 
Emerging Markets

The Reloadable Prepaid Card, a convenient 

alternative to cash and checks, is one of the 

fastest growing segments of the card market. 

Mercator Advisory Group forecasts that the 

values loaded onto prepaid cards will grow 9 

percent from 2014 to 2017, when total funds 

loaded will reach an estimated $337.8 billion.

Reloadable Prepaid cards are one of the 

smartest ways for credit unions to attract 

new members and build lifelong relationships, 

especially among youth and the underbanked. 

In fact, according to an April 2015 survey 

conducted by TD Bank, one third of Americans 

18-34 years old have used a reloadable prepaid 

debit card compared with only a quarter 

of Americans overall. And 60 percent of 

millennials would consider using one compared 

with half of the overall population. 

PSCU offers unique Reloadable Prepaid 

programs designed to meet a variety of needs.  

Their versatility gives credit unions numerous 

marketing options to appeal to a wide range of 

current and potential members:

Credit unions can implement card programs to 

cover many common use cases such as:

■ Gas and allowances

■ Travel

Solution Summary

PSCU’s unique Reloadable Prepaid 

programs give credit unions numerous 

marketing options attractive to a wide 

range of current and potential members, 

while allowing for total control to 

manage and grow your program.

■  Direct deposit eliminates the need for 

check cashing fees.

■  Multiple reloading options allow  

your members to get access to their 

funds immediately.

■  Message alerts keep cardholders 

informed about their account balance.

■  Comprehensive reporting, including 

branch inventory management.

■  Ability to set your own fee structure.

■  24/7/365 cardholder support 

and superior fraud prevention/

management.

■  Marketing materials to support  

your program.
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■ Campus expenses

■ Payroll deposit

■ Bill pay

■ Small business

■ Home improvements

■ Tax refunds

Reloadable cards can be used at millions of 

merchants around the world that accept 

Visa and MasterCard debit cards, including 

restaurants, retail stores and gas stations.

A Market Ready and Waiting

Reloadable Prepaid cards are an ideal tool to 

effectively serve potential members who may 

not qualify for traditional deposit accounts. 

They also provide the ability to target and 

build relationships with specific high-growth 

segments. From the 80 million tech-savvy 

millennials who want convenience and the 

independence of online payment, to travelers, 

to parents who want to teach their children 

money management skills, Reloadable Prepaid 

cards help build member satisfaction  

and loyalty.

Loaded With Features

The functionality of our Reloadable Prepaid 

programs makes them a powerful payment 

tool with tremendous appeal to current and 

potential members.

■ Direct Deposit – Direct deposits to Reloadable 

Cards eliminate the need for costly check 

cashing fees, provide immediate funds 

availability and are safer than cash. Plus, 

direct deposit capability makes Reloadable 

Cards feel more like a traditional checking 

account, which increases their appeal  

to consumers.

■ Reload Options – It’s faster and easier than 

ever for members to reload funds on their 

cards whether they choose to visit a branch, 

go online to the My Account website or by 

phone. Fund transfers can be made from 

credit card accounts, as well as any  

deposit account.

■ Message Alerts – Cardholders can choose to 

receive text messages concerning account 

balance and transactions. This increases 

member engagement and allows cardholders 

to better monitor card usage, a helpful 

feature for parents teaching budgeting and 

financial responsibility to their children.

■ Student Relationships – Parents can enroll 

several dependents under one relationship, 

helping you capture significantly more of 

the youth and millennial market. Because 

each dependent has their own unique 

card and pool of funds, there is a sense of 

independence for students. Parents though, 

still maintain significant control over spending 

to help teach their children sound money 

management practices.
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